[image: image1.jpg]GOLD CoAST



[image: image2.png]




MEDIA RELEASE






18 NOVEMBER, 2009
MELBOURNIANS PICTURE THEMSELVES ON THE GOLD COAST THIS SUMMER
More than 100,000 Melbourne residents will holiday on the Gold Coast this summer.
Today, Gold Coast Tourism was in the heart of Melbourne at Federation Square to remind Melbournians why the Gold Coast is Australia’s most popular summer holiday destination and just how easy it is to get away to the glitter strip this season.
The Gold Coast event attracted hundreds of people from the huge lunchtime crowds around Federation Square to literally picture themselves on the Gold Coast. Caricature artists sketched dozens of willing Melbourne workers in iconic Gold Coast scenes and sent them home with a quirky personal memento of what their next Gold Coast summer holiday could be like. 
Other roving photographers took Polaroid snaps of the crowd with our theme park characters, beach babes and bronzed life guards giving them a real life Gold Coast souvenir to show off to their workmates. And a chalk artist created a large Gold Coast mural on the Federation Square forecourt for people to watch and enjoy.

Gold Coast Tourism Visitor Information Centre staff and Escape Travel sales staff distributed thousands of brochures and providing advice on the best available deals for places to stay and things to see and do on the Gold Coast during summer. They were assisted by our theme park characters, beach babes and bronzed life guards who handed out thousands of items of Gold Coast branded summer merchandise including shirts, shorts, bikinis, beach towels and more.
Gold Coast Tourism CEO Martin Winter said the Melbourne event was an important part of Gold Coast Tourism’s current Summer Fun campaign.

“This Melbourne publicity stunt accentuates the Summer Fun theme which all of Gold Coast Tourism’s marketing and promotion is playing on at the moment, last week it was the CBD Bikini Surprise in Sydney and today we are putting the Melbourne public in a kind of Gold Coast experience,” he said.

“We may be using a variety of marketing styles such as outdoor advertising, travel agency promotions, online competitions, public events and media stunts, but the summer fun on the Gold Coast message is clear consistent.”

“Given the exceptionally competitive marketplace at the moment, the quirky hooks and consistent messaging of Gold Coast Tourism’s marketing over this summer holiday period is what will keep us standing out from the crowd and therefore a real consideration for Australian holiday makers.”
The Gold Coast Tourism Summer Fun campaign aims to drive increased exposure and bookings to the Gold Coast during November, December and January from our key domestic source markets. It focuses on the beach as a central and popular theme of the Gold Coast summer holiday and includes: 

· Sydney ‘CBD Bikini Surprise’ event
· Melbourne ‘Picture yourself on the Gold Coast this Summer’ event
· Gold Coast ‘First Day of Summer’ event
· 100 Escape Travel stores nationally
· 140 billboards and roadside posters in Bne / Syd / Mel
· 40 bus shells internal and external in Bne
· 8 weeks of online marketing including email blast to 30,000 people
· 8 weeks of mX and Sunday Mail in Bne / Syd / Mel
· 5 weeks of Nova radio advertising in Bne
The Gold Coast Tourism Melbourne event supports the Gold Coast City Council Roadshow which will have a delegation of Gold Coast Councillors and business leaders meeting Melbourne civic leaders, local business, industry leaders and company representatives.
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