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MEDIA RELEASE




Wednesday 17 September, 2008

LESS AUSTRALIANS TRAVELLING, BUT SPENDING MORE ON THE GOLD COAST
The Gold Coast is not immune to the shrinking domestic tourism environment; however the holiday capital has managed to increase its take of the Australian tourism dollar.

Gold Coast Tourism CEO Martin Winter said more than 3.4 million Australian overnight tourists spent over $3.09 billion on the Gold Coast between June 2007 and June 2008, according to figures released today by Tourism Research Australia (TRA).

“Today’s figures are no surprise for those in the tourism industry, a decline in travel by Australians has been on the cards, however it is still not an easy thing to accept.” Mr Winter said.

“The fact we have been able to actually increase our domestic visitor spend demonstrates the sustainability of our tourism industry and the success of our destination to draw a higher yielding visitor, this is a very important equation in today’s tourism environment.”
Australian Visitors, Spend and Nights on the Gold Coast

· Australian Visitors = 3.4 million (down 7.8%)

· Australian Visitor Spend = $3.09 billion (up 6.0%)

· Australian Visitor Nights = 15.7 million (down 2.2%)

Top Three Australian Source Market Cities

· Brisbane Visitors = 937,000 (down 13.7%)

· Sydney Visitors = 579,000 (up 6.9%)

· Melbourne Visitors = 361,000 (up 1.0%)
“We have already set in action our response to increase domestic visitors, earlier this year we moved more resources and focus to the domestic market, and in particular increased our activity and exposure in the Brisbane and local drive markets, those areas which contribute the greatest number of Australian tourists to our city,” Mr Winter said.

“Gold Coast Tourism and Tourism Queensland have increased our scheduled print, digital, radio and retail marketing campaigns since the start of this year in the domestic market, we expect this to be reflected in more positive visitor numbers later in the year.”

“The Gold Coast is suffering under the well publicised impacts of high interest rates, fuel prices and unseasonable weather during our peak season. But our tourism businesses are not alone, as the nation’s leading tourism industry we have been increasing opportunities for businesses to participate in joint marketing and promotion, because only as an active and cohesive industry will we successfully overcome and capitalise upon the current situation.”
The domestic numbers follow international numbers released by TRA last week.
International Visitors, Spend and Nights on the Gold Coast

· International Visitors = 849,114 (up 2.4%) 
· International Visitor Spend = $940 million (up 2.2%) 
· International Visitor Nights = 8,072,104 (up 7.9%) 
However, pressures have also contributed to a downturn in the large daytrip market.

Daytrip Visitors and Spend on the Gold Coast
· Daytrip Visitors = 5.4 million (down 10%)

· Daytrip Visitor Spend = $498 million (down 19.0%)
Source: Tourism Research Australia – National Visitor Survey and International Visitor Survey, Year Ending June, 2008
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