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September, 2009
GOLD COAST ON SHOW IN JAPAN

The fun, affordability and welcoming nature of the Gold Coast has been showcased to more than 500 Japanese travel trade professionals during a five day Japan Mission conducted by Gold Coast Tourism. 

A more thorough working knowledge of what the Gold Coast can offer will assist the people responsible for selling the destination into Japan to entice more travel to the region.

This annual initiative comes at a time when many Japanese will be looking to escape their harsh winter in favour of the more hospitable climate of Australia’s tourism capital. 

Concluding this Friday, the Japan Mission has seen 20 Gold Coast tourism businesses represented in presentations, workshops and vital meetings held in Tokyo, Nagoya and Osaka with leisure and corporate incentive buyers, plus a Gold Coast themed consumer event in the country’s capital organised by Jetstar Japan.
Gordon Price, Director-International for GCT says this year’s trade mission to Japan has been met with a particularly positive response from our Japanese travel trade partners. 
“Not withstanding the recent volatility of the market, the continued promotional support of the Gold Coast destination by our Japanese industry partners has been unwavering,” said Mr Price.

“The Mission has served to reinforce to our Japanese partners the Gold Coast tourism industry’s own unwavering commitment to this high yielding market.”
Adding greater depth to the Japan Mission, Japanese celebrity superstar Becky, who was on the Gold Coast late last year filming a promotional video for Jetstar International, headlined the consumer event.

“These Gold Coast-themed consumer events held in Tokyo with A-list celebrity Becky, sharing her own personal Gold Coast experiences with over 500 selected consumers served as an extremely powerful promotion and endorsement for the destination.”

Sharing the stage with Becky at the consumer event was Tourism Queensland’s Best Job in the World finalist and Queensland tourism ambassador in Japan, Mieko Kobayashi, who also relayed her recent experiences enjoyed on the Gold Coast.
The Japan Mission, in partnership with Tourism Queensland and Tourism Australia, comes at a time when the Japanese visitor market to the Gold Coast has been on the decline.

In the 12 months to June 2009 there were nearly 109 000 Japanese visitors to the region, but it is believed initiatives such as these will work towards turning the tide of tourism from Japan to the region..

“Japanese visitations have more recently been affected by the swine flu outbreak and we see this mission as a way of welcoming back the people of Japan and showing them that the Gold Coast is open for business,” added GCT Executive Director of Marketing Lindsay Wallace.

“Direct Jetstar flights out of Osaka and Tokyo at very competitive prices makes for easy inbound access and should ensure the Gold Coast is an appealing option for Japanese travellers.”

During the Japan Mission, Gold Coast businesses were able to update travel agents on the innovative and new products available throughout the region, while showcasing the potential for packaged itineraries to be tailor made for group travellers.

A particular focus on the lucrative business incentive and school group markets in Japan was highlighted through formalised workshops.

ENDS……..

For comment please contact:

Gold Coast Tourism Manager Media Development, John Kaarsberg
0411 511 029 or john.kaarsberg@gctourism.com 














