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Friday 26 September, 2008

BACKPACKER BOOST TO GOLD COAST VISITOR NUMBERS
The Gold Coast has established itself as a destination of choice for the significant but undervalued global backpacker market.

Figures released by Tourism Research Australia show 136,612 backpackers visited the Gold Coast in the past 12 months, an increase of 11.5%. That’s more backpacker visitors than total visitations by our second largest international source market, Japan.

Furthermore, since the establishment of the Gold Coast Adventure Travel Group in 2002, in association with Gold Coast City Council and Gold Coast Tourism, the Gold Coast has achieved a 51% increase in backpackers to the city.

Far from being a low yield traveller, the backpacker or adventure travel segment is one of the most active tourist groups, undertaking many attractions and experiences during their time in key destinations and last year spending $134 million on the Gold Coast.

Gold Coast Adventure Travel Group President, Dean Cooper said the backpacker market was more complex and valuable than many people gave it credit for.

“We have seen the make up of these groups grow from just the traditional 18 to 26 year old European traveller to also include a strong Asian contingent, the grey nomad and the flashpacker,” he said.

“Flashpackers are high worth individuals and couples who choose the carefree ways of a backpacker to gain the most from their holiday experience, while the grey nomads are more prevalent due to the budget friendly ways of traditional backpacker options.”   

Gold Coast Tourism CEO Martin Winter said the growth reflects an increasing understanding of the depth of Gold Coast experience across all markets and segments.
“Backpacker choices, particularly in the international sector, are determined by what the destination can provide in the way of unique and diverse Australian experiences, this has always been the Gold Coast’s greatest strength,” he said.

“Whether it’s the high energy man made attractions, the diverse natural settings, the lively city centres or simply soaking up the atmosphere on one of our glorious beach locations, Backpackers know this is the home of Australian fun.” 

These assets have been well promoted by the Gold Coast Adventure Travel Group, a collection of 40 local operators which works in close association with Gold Coast City Council and Gold Coast Tourism to attract those travellers, in particular international visitors, with a focus on adventure and backpacker style.
The cooperative approach has been so successful that, Business GC, the Gold Coast City Council’s Economic Development marketing brand, has been announced as a National finalist in Economic Development Australia’s annual excellence awards.     

Gold Coast City Council acting Mayor Councillor Bob Lacastra, said he was impressed with the outcomes achieved by the Gold Coast Adventure Travel Group, which have already had a direct impact on raising tourism revenue on the Gold Coast.
MORE…
“Since we began working with the backpacker sector of the tourism industry in 2002, the Gold Coast’s share of the Queensland backpacker market has grown from 31% to 38%,” said Cr Lacastra.

“That has resulted in 41,000 additional visitors and 814,000 additional night stays, which equates to an extra $66.5 million being spent in the City.

The Gold Coast Adventure Travel Group has developed a seven stage marketing strategy aimed at increasing awareness of the Gold Coast as a backpacker destination, implementing targeted joint promotions and introducing a collaborative approach to advertising in order to maximise reach.

The Group developed youth-orientated marketing tools implementing an interactive page on social networking site Facebook, a designated backpacker Gold Coast website and established a scholarship with Griffith University Business School, which enabled the recruitment of a third-year tourism student to act as an ambassador for the Group and network directly with the target demographic.

KEY FACTS

· Total number of backpacker visitors to Gold Coast year ending June08 = 136,612

· Total backpacker expenditure* on Gold Coast year ending Jun08 = $134 million 

· Gold Coast share of Queensland backpacker market year ending Jun08 = 38%

· Gold Coast share of Australia backpacker market year ending Jun08 = 24.2% 

· % increase in backpacker visitors to Gold Coast since inception of GCATG = 51% 
(June 2002 to June 2008)

· % increase in backpacker expenditure* on Gold Coast since inception of GCATG = 139.6%
(June 2002 to June 2008)

· Top three international source markets of backpacker visitors to Gold Coast
UK (32,507), Germany (11,919) and New Zealand (10,519)

* Tourism Research Australia (TRA) set expenditure per night for the backpacker market to be 20% less than average international visitor spend/night due to savings on accommodation spend by these visitors. Therefore, TRA estimate expenditure per night for a backpacker is $81.6.
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