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MEDIA RELEASE






SEPTEMBER 2010
$4.6 BILLION GOLD COAST TOURISM INDUSTRY BACK TO PRE-GFC LEVEL
“We have outshone the national and state tourism trends, increased our market share over competitor destinations and have a major national marketing push ready for the remainder of the year,” Gold Coast Tourism CEO Martin Winter said today.

“It is still a long and tough road to full recovery, but the Gold Coast tourism industry has bounced back to pre-GFC levels and that needs to be acknowledged and credited to the aggressive approach of our tourism operators, they are demonstrably the best in the country.”

“These latest tourism figures should give our city’s 500 tourism businesses and our 20,000 full time tourism employees confidence, as the visitors return we forecast tourism businesses, particularly the accommodation providers, will be able to increase their yields, which is further good news for the city economy.”
Figures released today by Tourism Research Australia for the year ending June 2010 show Domestic Overnight Visitors to the Gold Coast increased 3% to 3.3 million and Domestic Overnight Visitor Expenditure increased 12% to $3 billion. This follows a 5% growth in international visitation for the same period. 

Daytrip Visitation which is high in volume but comparatively low in yield was the only sector not in positive ground, however this was expected after double digit increases in Daytrip Visitation the previous year fed by a trend of short break travel during the GFC. 
Domestic Overnight Visitors and Spend on the Gold Coast 

Domestic Overnight Visitors = 3.3 million (up 3%)

Domestic Overnight Visitor Spend = $3 billion (up 12%)

International Visitors and Spend on the Gold Coast

International Visitors = 826,000 (up 5%) 
International Visitor Spend = $1 billion (down 2%) 
Daytrip Visitors and Spend on the Gold Coast 

Daytrip Visitors = 5.7 million (down 5%) 

Daytrip Visitor Spend = $563 million (down 17%)

Total Visitors and Spend on the Gold Coast 
(International, Daytrip, Domestic Overnight)

Total Visitors = 9.8 million (down 1%)

Total Visitor Spend = $4.6 billion (up 4%)

Source: Tourism Research Australia – National and International Visitor Surveys, Year Ending June, 2010. 

ENDS.
For further comment please contact:

Gold Coast Tourism Manager Media Development, John Kaarsberg
0411 511 029 or john.kaarsberg@gctourism.com













