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Media release





Monday April 20, 2009
GOLD COAST ENJOYS SOLID EASTER TRADING 
The Gold Coast has experienced a positive Easter holiday period despite, or perhaps because of, the universal gloom of the economic crisis.

A quick Easter holiday on the Gold Coast was still an achievable reward for many Australians, giving them time to reconnect, rejuvenate and enjoy a value for money experience away from the daily grind.

Feedback from a number of Gold Coast Tourism’s 500 member businesses indicates bookings appear to have been on par with last Easter, which in today’s environment is a positive result for the city’s tourism operators.
Operators were aiming for occupancy rates of between 85 and 90 percent across the Easter holiday period, where weekends probably hit the mark but mid-week rates were expected to fall a little short.

Gold Coast Tourism CEO Martin Winter says the current environment favours the public wanting a quick escape.

“Particularly on the Gold Coast there are deals being done, you will get more for your money as local operators know they have to sell great value to overcome declining consumer confidence,” he said.

“There has been a distinct increase in value adds, package deals and cooperative promotions from the Gold Coast tourism industry and it is working, the Summer holiday season was better than expected and the Easter holiday period again looked quite strong.”

Recent Gold Coast campaigns with Blue Holidays, Tourism Queensland and local product have delivered record results, further demonstration that positive marketing with good value offers will be taken up by consumers.
“In times of uncertainty people want a product they know and can rely on to deliver what they expect, the Gold Coast has long been Australia’s playground with enough variety to meet everyone’s needs so we are a good match for the current climate,” Martin added.

Accommodation research company STR Global has performed a comparison sampling of hotels on the Gold Coast for the Easter weekend 2008 against Easter weekend 2009. This sample has indicated an increase in occupancy of 1.5% in 2009 with the Gold Coast achieving an estimated 92% capacity. For further comparison, STR Global figures for Queensland as a whole suggest a state occupancy rate of 84%, further confirming the popularity of the Gold Coast as a destination of choice.
ENDS
For comment please contact:

Gold Coast Tourism Director Communications, Ben Pole

0437 343 104

ben.pole@gctourism.com 













